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Who are we?



About you Who are you and what is your favourite social media platform?



Agenda

1. Getting started

2. Reaching your audience

3. Creating content

4. Tips & tricks

5. Using EARS



2 objectives
1. You are a very influential reporter, when you know how 

2. When it comes to religion, EARS has wonderful tools for you



Getting started



Getting started

Ask whatever you want: let’s have a conversation!

If you have any questions, feel free to ask or put them in the chat

Please mute your microphone when you’re not speaking



Reaching your audience



Reaching your audience



Reaching your audience

You can build your own network

Make a list of people of interest, and actively connect with them

Make it part of your daily routine



Who would you like to connect with?



Creating content



What would you like to share?

Find the core. Make it small, compact, understandable, accessible

Authenticity is key

Creating content



John telephoned to say that he can’t make the meeting at 3PM. I 
understood that Petra doesn’t mind making it later, or even 
tomorrow, as long its before 10.30. Rokesh sent a mail yesterday 
that they won’t return from SME training in Singapore tomorrow, 
end of day. The restaurant is booked for tomorrow, but free on 
Thursday.  So, Thursday at 11.00 looks to be a good time. Is that 
OK for you?

”
Whut?!



Can we reschedule today’s meeting to Thursday at 11:00? This 
is most convenient for John and Petra, and allows Rokesh to join 
too   ”

John telephoned to say that he can’t make the meeting at 3PM. I 
understood that Petra doesn’t mind making it later, or even 
tomorrow, as long its before 10.30. Rokesh sent a mail yesterday 
that they won’t return from SME training in Singapore tomorrow, 
end of day. The restaurant is booked for tomorrow, but free on 
Thursday.  So, Thursday at 11.00 looks to be a good time. Is that 
OK for you?

”



Creating content









https://www.linkedin.com/embed/feed/update/urn:li:ugcPost:6536675876883451904


How What

For what 
purpose Why

Creating content



Tips & tricks



Tips & tricks

Use images: a social media post with a picture is 10X more likely to 

get engagement

Limit links: platforms would like to keep users on their platform

Ask questions or pose dilemmas in text to stimulate engagement

Use hashtags to reach an audience beyond your followers, but make 

sure they are relevant



What is the best time to post?



Tips & tricks
Timing

...



Tips & tricks
Impact

LinkedIn: comments are valued most, because they generate 

engagement and discussion. Comments invite more comments, from 

relevant people. If posts do well in the first hour after posting, they will 

be ‘pushed’ and do well for a longer period of time.

Facebook: shares are valued most, because they show commitment

So, having a strong and engaged community will improve your reach

Algorithms, algorithms, algorithms 



Using EARS



Using EARS
Articles

We publish 3-5 articles every week on ears.eu 

and on Facebook and LinkedIn

/

http://www.ears.eu
https://www.facebook.com/EuropeanAcademyonReligionandSociety
https://www.linkedin.com/company/56403822/


Using EARS
Articles

The EARS articles:

● Are written by analysts across Europe

● Relate to various topics in the field of religion and society

● Are accessible and relevant



Using EARS
Articles

Our articles can help you to:

● Get new insights from across Europe

● Make knowledge in the field of religion accessible to your 

audience

● Support research or opinions on topics relating to religion



Using EARS
Dashboard

The dashboard (earsdashboard.com) is: 

● A database containing a constantly growing number of 

summarized articles (10,000+) in mainstream media with a link 

to religion

● Kept up-to-date by a team of 24 analysts from across Europe

● A tool to analyze current trends and developments in the field 

of religion and society

http://www.earsdashboard.com


Using EARS
Dashboard

The dashboard can help you to:

● Discover trends across Europe

● Determine what is currently most relevant to your audience

● Find interesting sources from all over Europe to refer to



Using EARS
Dashboard

Creating an account allows you to:

● Expand your search scope

● Use advanced search criteria

● Receive weekly updates on your topics of interest



Your turn

I have written a new article for The European Academy on Religion 
and Society (EARS) and it was published last week! It is part of our 
series on the role of religion in education across Europe. The article 
considers how Religious Education (RE) is taught in schools across the 
United Kingdom (UK). It is part of the basic curriculum but not part of 
the national curriculum. My article dives into how Religious Education 
varies across nations in the UK, funding across these nations, and 
recent developments. For instance, the population is becoming more 
and more diverse and engaged with a globalised world. This has led 
to key issues being revisited, such as the daily act of collective 
worship. But while the reforms being proposed in the UK do 
recognise diversity and take it into account, they do not offer a full 
break from the interest of various faith groups, including the Church 
of England. Read more in my article!

”



For example...

With an increasingly diverse population, the role of #Religious 
#Education is changing across the UK. Despite this, faith groups still 
affect the subject at #schools. Read more in my recent article!”



Results for EARS



Number of 
page likes on 
Facebook 
(cumulative)

Traffic on 
ears.eu



Takeaways



Key takeaways

You can build your own network

The key to a strong message is finding the core

Timing, hashtags, and images all contribute to greater reach

The EARS materials can help you to reach your audience



Contact

Any questions? Please feel free to get in touch

EARS info@ears.eu

Pieter Hemels pieter@ftrprf.com

Anne Clerx anne@ftrprf.com 

mailto:info@ears.eu
mailto:pieter@ftrprf.com
mailto:anne@ftrprf.com


Thank you


